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Marketing Officer – Digital Lead
About Us
Queensland’s premier arts festival, Brisbane Festival heralds the promise of play and celebration as it lights up the city each September in a blaze of colour.
We create extraordinary art and take up residence throughout the river city, atop iconic landmarks and deep into the suburbs. We host captivating live performances and installations from home and across the world. Our Festival reflects the diverse communities that give Brisbane its unique voice. We invite audiences to Be Bold with us, to expect art unexpected with open hearts and minds; to be entertained, inspired, and amazed.
Brisbane Festival acknowledges this country’s First Nations people and with their leadership and guidance, we celebrate that deep cultural legacy. We create a rich multi-arts program made by and with our local Aboriginal and Torres Strait Islander communities.
Our artists, people and partners are ambitious and agile dreamers who make the impossible possible through passion, hard work, and care.
Position Summary
If you love bringing a brand to life on social, this role is for you. Equal parts creative and organised, you’ll lead Brisbane Festival’s day-to-day social execution for Brisbane’s favourite high-profile festival, working with an already highly engaged audience and a constant stream of standout content opportunities, from creating up-to-the-minute, behind the scenes video, channel planning and liaising with our external content contractors for content production through to community management and reporting, helping grow reach, engagement and audience connection at scale. Brisbane Festival reaches millions of people each year and you will be in the forefront of the conversation.
The Marketing Officer – Digital Lead works closely with the Marketing Manager to execute Brisbane Festival’s social strategy across all our platforms. This role owns the social content workflow (briefs, shoots, edits, approvals, scheduling and publishing) with support from the Marketing Manager, delivers weekly and post-campaign reporting, coordinates partner deliverables on social (collabs, tags, UGC and content inclusions), and manages day-to-day community management including an escalation pathway for issues and complaints. 
The role also provides administrative and reporting support and supports a program delegation.
This is a fixed-term contract from April to the week ending 25 October. Salary is $65,000–$72,000 p.a. (pro-rated) plus superannuation, dependent on experience. The role will commence at 0.4 FTE for the first three weeks, increase to 0.6 FTE for one week, then move to full-time (1.0 FTE) until 11 October, before reducing to 0.6 FTE for a further two weeks to the week ending 25 October.
Reporting
Reports to: Marketing Manager
Positions reporting to the role: 
Communication
In respect to internal and external relations, the Marketing Officer – Digital Lead will:
· Report to the Marketing Manager,
· Liaise with the Marketing team and appropriate other staff members to carry out the role,
· Liaise with relevant external stakeholders as required,
· Provide the Marketing Manager with a weekly report of developments and activities. This may take place in writing or in the form of a meeting.
Roles and Responsibilities
With support from the Marketing Manager, the Marketing Officer – Digital Lead will:
With support from the Marketing Manager, the Marketing Officer - Content & Engagement will:
-     Execute social strategy across platforms (platform plan, cadence, formats, creator approach and community management).
-     Manage the social content workflow end-to-end: develop briefs; coordinate shoots; oversee edits; manage approvals; schedule and publish content.
-     Deliver social reporting: weekly performance pulse plus post-campaign wrap (growth, engagement, reach, traffic, video completion and key learnings).
-     Coordinate partner deliverables on social, including collabs, tags, UGC, content inclusions and reporting inputs.
-     Manage day-to-day community management, including monitoring comments/DMs and maintaining an escalation pathway for issues and complaints.
-     Provide administration support and assist with reporting requirements.
-     Manage program delegation tasks as required, including liaison and communications support for allocated events.
Systems
In respect to systems use, the Marketing Officer – Digital Lead will:
· Utilise the organization-wide systems in accordance will policies and procedures provided.
WHS
In respect to Workplace Health and Safety, the Marketing Officer – Digital Lead  will:
· Take an active role in effectively implementing Brisbane Festival’s WHS policy.
Relevant Experience
Essential
1. Qualifications in marketing, communications, digital marketing or a related field (or equivalent experience).
2. Two to four years’ experience in social media or digital content roles, ideally within events, arts or cultural organisations.
3. Demonstrated experience using major social platforms day-to-day (publishing, scheduling, moderation and reporting) across Instagram, Facebook, TikTok, LinkedIn and YouTube. 
4. Demonstrated experience executing platform plans and managing content calendars, cadence and formats across major social platforms.
5. Strong content production coordination skills (briefing, creating and editing content, shoot management, editing coordination, approvals and publishing).
6. Ability to complete basic content editing independently using common tools (e.g., CapCut, Adobe Express, Canva and/or native platform editing tools), including trimming, captions/subtitles, simple colour/sound adjustments and formatting for different aspect ratios.
7. Excellent written communication skills for social copy, community management and response handling.
8. Strong organisational skills and attention to detail, including workflow management, version control and deadlines.
9. Experience measuring and reporting on social performance, including growth, engagement, reach, traffic and video completion.
10. Confidence engaging with partners and stakeholders to deliver social inclusions (collabs, tagging, UGC and approvals).
11. Ability to manage community interactions professionally, including escalation of issues and complaints.
Desirable
1. Experience working with creators or influencer/UGC approaches.
2. Familiarity with paid social boosting and social-to-web conversion reporting (e.g., UTMs).
3. Experience working within brand guidelines and tone of voice frameworks for large-scale public-facing brands.
4. Familiarity with digital workplace tools, including Airtable and the Microsoft 365 suite (particularly SharePoint and Teams).
How To Apply
Please apply via our online application form only. Address your application to: Nadia Jade – Marketing Manager. For enquiries contact: Nadia Jade - nadia@brisbanefestival.com.au. 
Please provide your CV including at least two referees, as well as a statement indicating how you meet the selection criteria listed. A cover letter is optional. Short-listed applicants should be available for interview after the application closing date. All applications are strictly confidential.
APPLICATIONS CLOSE:  9:00am on Monday 2 March 2026
Research shows that while men apply to jobs when they meet an average of 60% of the criteria, women and other marginalised folks tend to only apply when they check every box. So, if you think you have what it takes, but don't necessarily meet every single point above, please still get in touch. We would love to have a chat and see if you could be a great fit.
Brisbane Festival is an equal opportunity employer committed to diversity in the workplace. Our vision is to have a team which reflects the breadth and diversity of Brisbane’s population. Aboriginal and Torres Strait Islander People, LGBTQIA+, culturally and linguistically diverse applicants and people with a disability are encouraged to apply.
Privacy
The following is extracted from our Privacy Policy. If you wish to view the entire policy, please request a copy via the email address above.
1. 
2. 
3. 
3.3. Information for job applicants (including volunteers)
3.3.1. Collection of your personal information
If you are applying for a job with us, you may be required to provide us with certain personal information, including your:
Name; Residential address; Postal address; Telephone numbers; Email address; Employment history; Educational background.
in person, over the telephone, by fax or email, as part of, or in relation to, your job application.
In considering your information, we may also collect information about you from the referees you nominate in your application.
3.3.2. Use of your personal information
We will only use your personal information for the purposes of considering your application and, if successful, your employment.
3.3.3. Disclosure of personal information
In considering your application, it may be necessary for us to disclose some of your personal information to third parties to verify the accuracy of that information. We will disclose only such information as is necessary in the circumstances.
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